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Ms Helen Keefe

Committee of Advertising Practice (Broadcast)

MidCity Place

71 High Holborn

London WC1V 6QT

Dear Ms Keefe 

Broadcast advertising of alcohol

The Royal College of Physicians (RCP) welcomes the opportunity to comment on the guidance produced by the Broadcast Committee of Advertising Practice (BCAP) to help interpret and apply the revised alcohol rules produced by Ofcom and which came into force on 1st January this year. However the RCP is disappointed that the concerns it raised with Ofcom during the public consultation last year were not addressed. While any strengthening of the regulations is welcome, real opportunities were missed, such as the introduction of a 9pm watershed for alcohol advertising. Also, the waiving of many rules for low-alcohol drinks provides an unacceptable loophole. It allows the drinks industry to exploit low alcohol drinks as a means of introducing children and teenagers to alcohol, and begin to bind them into the culture and the brands.

Although the rules have been strengthened, the fundamental difficulty is in the interpretation of words like ‘strongly’ in the guidance. While BCAP has made a reasonable effort at interpretation, it will remain impossible to draw a distinction between, for example, the use of alcohol as a social lubricant and its role in making an occasion successful (11.8.1.a) or linking alcohol with mild flirtation or romance but not sexual activity (11.8.1.c). How can alcohol be linked to sensuous images or dialogue without any link to a sexual motive?

Finally, we believe it inappropriate and pre-judging an area where research is scant and urgently needed to state in the background ‘However ….advertising has some influence on young viewers’ attitudes to drinking, albeit at a relatively low level compared to (those) other factors.’ (our italics). This immediately sets the scene by implying that it really does not matter greatly whether or not we protect children from the highly funded, ingenious and pervasive promotion of alcoholic beverages in this country.

Yours sincerely
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Dr Rodney Burnham

Registrar
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Telephone extension 235   


Direct facsimile +44(0) 20 7487 5218  


rodney.burnham@rcplondon.ac.uk


 


8 April 2005


   











Registered Charity Number 210508
     

      


_1164537529

