BCAP

Mid City Place

71 High Holborn

London  WC1V 6QT

6 June 2005

Dear Sirs

BCAP Consultation:  Health and Dietary Claims in TV and Radio Alcohol Advertising

The Broadcast Advertising Clearance Centre (BACC) welcomes the opportunity of commenting on the current BCAP consultation.  The BACC interprets and applies the Broadcast Advertising Code in order to ensure Television Advertising is compliant.  

The BACC has no position on the content of the rules but will need to feel confident it can interpret and apply the rules once they are in place.  It seems clear that there will be distinctions to be drawn between whether weight reduction claims are being made or simple factual information being imparted  and whether products are being offered as part of a fitness or health promotion regime or simply as a refreshment perhaps for a particular target group.  
BACC would wish to reassure BCAP that we are confident we will be able to identify and deal with nuance in order to help achieve compliance taking account of the precise intention or revised rules.

Yours faithfully

Paul Denham

Managing Editor 
